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"THE PROMISE OF OUR FUTURE DEPENDS
UPON THE POWER OF OUR PARTNERSHIPS.
~U.S.SECRETARY OF STATE JOHN F.KERRY

GREETINGS

At the U.S. Department of State, we believe the best ideas are never bound by
borders, relegated to singular institutions or time-limited. They are the start of a
conversation rather than the end. And they have the capacity to transform our
greatest challenges into opportunity.

The premise behind the Secretary’s Office of Global Partnerships is that uncovering
the best ideas requires coordination and collaboration across industries, communities,
and ideologies. We embrace holistic problem-solving approaches and believe that
cautious risk-taking can help us create better solutions.

Under the leadership of Secretary of State John Kerry, the Office is expanding its
efforts to support partnership building across the State Department and around the
world in new and interesting ways. This first report aims to provide a glimpse at what
the Department has been working on, including new and ongoing partnerships, and
how we hope to grow in the future.

| hope you will be encouraged and inspired by what you see in the next few pages.
And if you are, we want to know. Keep in touch with us on Twitter at @GPIAtState
and Facebook to tell us about your partnership successes and ideas!

Sincerely,
Andrew O Brien

Special Representative for Global Partnerships,

The Secretary’s Office of Global Partnerships

Source: U.S. Department of ta-!'é_
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DEFINING PARTNERSHIP

A collaborative working relationship with non-governmental partners in which the goals, structure, and
governance, as well as roles and responsibilities, are mutually determined and decision-making is shared.

Partnerships are characterized by:

* Complimentary equities

* Openness and transparency
* Mutual benefit

* Shared risks and rewards

= Accountability

DIPLOMACY + PRIVATE SECTOR \
DEVELOPMENT SHARED GOALS

GOALS VALUE
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PARTNERSHIPS MATTER

The world is changing, and so is diplomacy and development. The challenges we face as a global community

are unprecedented. Climate change, poverty, terrorism, disease, insecurity, and inequality rank among the
most pressing global issues today. These challenges are often too expansive and complex to be met by any
one government or organization. Creating solutions requires innovation, ingenuity, and collaboration across
diverse sectors.

That’s why Secretary Kerry has prioritized partnerships as a foreign policy tool. Through public-private
partnerships, we leverage the best of public and private sector resources to create practical solutions that
promote shared prosperity and value, strengthen well-being and security, and uphold governance and the
rule of law. These partnerships engage companies, start-ups, non-governmental organizations, foundations,
faith-based organizations, universities, research centers, and civil society groups as full partners in the
process of problem solving.

The Secretary’s Office of Global Partnerships is the entry point for collaboration at the U.S. Department of
State, and serves as a:

Convener, bringing together groups and organizations from across regions

and sectors to work together on issues of common interest.

Catalyzer, launching new projects, actively seeking new solutions, and providing
vital training and technical assistance to facilitate additional projects.

Collaborator, working closely with partners to plan and implement projects while avoiding
duplication, learning from each other, and maximizing our impact by looking for best practices.

Cultivator, nurturing innovative new partnerships by providing the space, access to networks
and capital, and mentoring assistance to turn a good idea into reality.
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KEY RESULTS & THEMES

The Secretary’s Office of Global Partnerships leveraged approximately 3829 MILLION
in public and private resources for diplomacy and development

since 2009, and worked with over 1,600 PARTNERS from around the world.

Globally, countless partnerships have been launched. In this report, we've
selected a few standout partnerships to illustrate the impact these efforts have "~
had, or will have, in the future. These partnerships focus on ]O central themes:

EXPANDING OPPORTUNITIES - =~ ---~
FOR VETERANS

(United States)

DEVELORING'COMMUNITYCONNECTIONS
ENGAGING/DIASRORA'COMMUNITIES

MANAGINGINATURAL'RESOURCESSSUSTAINABILTY
MAXIMIZING HUMAN POTENTIAL
RROMOTING /& BROTECTING THEEHUMANRIGHTS 05 'GBT\PERSONS
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-’ CELEBRATING DE CRACY

(Germany)

* - FOSTERING EXCHANGES
) : (Japan)
S S | T

SUPPORTING [:[lMMUNITIES'-:l od

: POST-DISASTER .
: (Philippines)
ACCELERATING N /‘7’
ENTREPRENEURSHIP

(sub-Saharan Africa )



_ ACCELERATING ENTREPRENEURSHIP

In emerging markets, entrepreneurship unlocks economic potential to lift local populations out of poverty. The
impact of entrepreneurship is strongest in areas where the creativity and drive of populations form the foundation
for entrepreneurial activities that create sustainable economic growth. Under the leadership of President Obama and

Secretary of State Kerry, the Secretary’s Office of Global Partnerships facilitates new partnerships to create, educate
and inspire entrepreneurs globally.

+ Liberalizing Innovation Opportunity Nations (LIONS@FRICA):

LIONS@FRICA is a partnership program that mobilizes the knowledge, expertise, and resources of leading public and
private institutions to encourage and enhance Africa’s technology and innovation ecosystem by investing in startup

capacity building, providing access to capital, promoting connectivity with global markets, and raising credibility of the
startup culture.

+ How it works:

Launched in 2012, LIONS@FRICA leverages the financial and in-kind resources of leading IT companies, international
development organizations, technology associations, and startup accelerators and incubators across the African
continent to develop flagship programs and initiatives that deliver widespread results.

+ Impact:

¢« More than 2,000 entrepreneurs participated in LIONS@FRICA-supported capacity-building activities.

Over 80 startups launched at DEMO Africa, a signature annual event, and raised more than $10 million in capital
financing to date.

Five LIONS innovators won opportunities to present at DEMO Fall 2013 in Silicon Valley.
Over 30 LIONS won opportunities to compete in South Africa at a global “pitch” event.

80 children are participating in afriCoderDojo pilot programs in Nigeria and Tanzania—a volunteer-led initiative that

provides free coding sessions and mentoring to young people, with many more coding clubs set to launch throughout
the continent.

q-.--.-.-----.---- P e e T T R

SUB-SAHARAN AFRICA
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“The LIONS@FRICA trip to Silicon Valley changed the way | think about my role in Nigeria’s
s F R I c A emerging tech scene. From broadening my presentation skills to near-Jedi levels; to
L I h ti" listening to managerial ideas by off-beat thought-leaders, I’'ve learned how to dream bigger.”

— Oluseye Soyode-Johnson, co-founder Maliyo Games




_ CEILEBRATING DEMOCRACY

10

Promoting freedom and democracy around the world is central to U.S. foreign policy. The U.S. Department of State is
committed to expanding democracy until all world citizens have the fundamental right to choose those who govern
them through an on-going civil process that includes free, fair, and transparent elections. As part of this effort, the
Department aims to teach youth the importance and value of the electoral process.

+ U.S. Embassy Election Project:

During the 2012 U.S. Presidential elections, the U.S. Embassy in Berlin rolled out a sophisticated social media project to train
teachers and engage youth in an intensive three-week learning program about the American election process and culture.

+ How it works:

Working in partnership with local and regional universities, telecommunication firms, media companies, and
foundations, the U.S. Embassy Election Project developed teacher training sessions, an intensive e-learning course,
and online tutorials. Schools participating in the project adopted individual U.S. states, explored economic, cultural
and political frameworks, researched past voting behavior in respective states, and were asked to make a presentation

that predicted how their adopted state would vote in the election. Classes with the most dynamic presentations were
recognized at an event with the U.S. Ambassador.

+ Impact:

The U.S. Embassy Election Project was part of the school curriculum in four German states.

* 1,700 students and 200 teachers across 11 states participated in the program.

* 35 election expert tours were organized.

14 teacher training sessions and four social media camps were organized.

* The U.S. Ambassador participated in 29 election night press interviews.

Core partners of the initiative were awarded the prestigious Hans-Eberhard Piepho Award 2013 for innovative teaching.

As a follow-on partnership, the Embassy has launched a follow-on e-learning initiative program called “Going Green —
Sustainable Education.” O

STATE OF GLOBAL PARTNERSHIPS REPORT
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“At the end of the project, I’d like to thank everybody who was involved in setting
up this great e-learning platform. My students and | found this to be a VERY good
learning experience. When | develop my teaching materials, | usually focus on Great
Britain, but because of this project | have learned a lot about U.S. politics.”

—Eva Erdmann-Schwarze, teacher from Tuebingen, Germany

Students being recognized for having the most creative election result presentations. Source: U.S. Embassy Berlin



_ DEVEIOPING COMMUNITY CONNECTIONS

Some of the most innovative ideas are created when different combinations of people are placed in new surroundings
and given the opportunity to meet, share experiences, and collaborate on projects of mutual interest. When an
entrepreneur and an investor from two distant parts of the world connect face-to-face, or when a philanthropist

discovers the work of a local organization first-hand, opportunities for collaboration are created to generate economic
value, accelerate development, and deliver social benefits to communities.

+ Partnership Opportunity Delegations (POD):

PODs bring together diverse groups of stakeholders to cultivate new partnership opportunities, and deepen or expand

ties across areas of mutual interest. The pilot POD delegation took place in November 2013 in Colombia and the
inaugural delegation to Northern Ireland took place in January 2014.

+ How it works:

While each POD looks and feels a little different, the delegation to Colombia worked to advance the Small Business
Network of the Americas—a program launched by President Obama to promote entrepreneurship, innovation, and small
business growth in the Western Hemisphere. The delegation built connections to expand access to capital for small
businesses in the country. The POD to Northern Ireland aimed to increase investment linkages and partnerships that

promote educational, professional, and entrepreneurial opportunities for young people particularly in areas of science
and technology.

+ Impact:

* 11 delegates joined the pilot POD to Colombia; 14 joined the Northern Ireland delegation

3 Colombian startups received investment capital as a result of the delegation to Colombia.

¢ 4 Colombian startups have joined a well-known accelerator program.

A Colombian startup won the opportunity to join a State Department-sponsored Pitch Competition in Miami.

The POD to Northern Ireland developed cross-sectoral partnership opportunities to boost science, technology,
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engineering, and mathematics education, promote entrepreneurship, and promote economic growth. *

* Additional PODs are planned for Burma and Armenia in spring 2014.

GLOBAL
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“We’re going to create an environment where people can easily form personal
relationships and broad networks with people from every background and every
expertise. We’re also going to help them with the training and support that they need
to turn their ideas into businesses, and then to bring them to scale.”

— Secretary of State John Kerry, October 11, 2013

members of the inaugural POD. Source: Michael Cooper Phot:

STeciaI Representative for Global Partnerships Andrew O’Brien



_ ENGAGING DIASPORA COMMUNITIES

The United States is home to the largest number of global diaspora members of any country in the world. Indeed,
virtually all Americans have immigrant roots—and these roots are a quintessential part of our national narrative. As
informal ambassadors for the United States in their countries of origin, the diplomatic and developmental influence of
global diaspora communities has been largely overlooked.

+ International diaspora Engagement Alliance (IdEA):

IdEA is a unique platform for promoting diaspora-centered initiatives in countries and regions of diaspora origin,
heritage, or affinity. Launched by the U.S. Department of State and the U.S. Agency for International Development,
the partnership engages global diaspora communities, the private sector, civil society, and public institutions in
collaborative efforts to support economic and social development.

+ How it works:

IdEA connects diaspora communities with opportunities to give back to their countries of origin or ancestry. IdEA’s
activities are organized around three principal pillars: investment and entrepreneurship; innovation; and philanthropy

and volunteerism. IdEA, together with its partners, designs initiatives that reflect the goals of the partnership and allow
diasporas to give back to countries of affinity.

+ Impact:

* The IdEA platform connects over 1,500 diaspora groups from across the United States.

More than 1,200 diaspora entrepreneurs engaged in diaspora marketplace competitions including the Caribbean IdEA
Marketplace, the Latino American IdEA Marketplace, and the African Diaspora Marketplace. O

Over 1,000 businesses participated in La Idea workshops, roadshow events, and pitch competitions all across the
U.S. and Latin America.

$400,000 in grant funding was awarded to finalists in the Caribbean IdEA Marketplace business plan competition.
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Three capacity-building boot camps offered for diaspora entrepreneurs to help them on a range of activities from :
perfecting their pitch to honing their business plans. ¥
k4

Partnership with MentorCloud matches diaspora mentors with mentees in their countries of heritage or affinity.

IdEA’s Global Diaspora Forum is the largest global gathering of diaspora leaders and convenes more than 1,000 GLOBAL

diaspora and private sector leaders to highlight and showcase exemplary diaspora-driven initiatives in multiple
locations around the world.
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“It should be no surprise that our diaspora communities are one of our most
important resources. They are our people-to-people ambassadors to far-away places
and uniquely help bridge both geographic and cultural divides. They are changing
the way governments and non-governmental organizations approach international
development.” — Secretary of State John Kerry, May 14, 2013




_ EXPANDING OPPORTUNITIES FOR VETERANS

Secretary Kerry has been a passionate advocate for the men and women that have answered their country’s call to
service. As a decorated Navy veteran, he has worked tirelessly to create opportunities for those that have sacrificed so
much for the good of so many. Recognizing that veterans have a tremendous amount of relevant experience in the field

of international relations, the Secretary has championed and prioritized the training and employment of U.S. veterans in
foreign affairs-related positions.

+ Veterans Innovation Partnership (VIP):

Under Secretary Kerry’s leadership, the Secretary’s Office of the Global Partnerships launched VIP to expand
opportunities for military veterans. This innovative public-private partnership assists American veterans in reaching

their career goals, and prepares them for careers in diplomacy and development by providing education, training, and
employment resources and expertise.

+ How it works:

VIP creates and deploys strategic partnerships between the U.S. government and the U.S. private sector to mobilize
resources and build networks that create foreign affairs-related education, training and employment opportunities for

veterans. The VIP Fellowship provides qualified veterans a one-year paid fellowship within one of four U.S. government
international affairs agencies.

+ Stats:

* There are an estimated 21,973,000 U.S. veterans.

¢ Roughly one in four of 2.1 million federal employees is a veteran.

VIP offers one-year fellowships to veterans at U.S government foreign affairs agencies.
* Four federal agencies are actively involved in the VIP program.

VIP focuses on education, training, and employment opportunities for veterans.

a-ﬂ-.-_-a----'- P e e T T R
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“The Veterans Innovation Partnership—VIP, as we are calling it—is not about just

what the State Department can do for veterans. It’s really based on the notion that
veterans can do a lot for the State Department, and that we would be foolish not to
try to reach out and harness the talent that exists.”

— Secretary of State John Kerry, October 31, 2013

e e
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2 Secrﬂa'ry Kerry announces the launch of the VIP initiative. Source: The U.S. Department of State
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_ FOSTERING EXCHANGES

For the last half-century, the U.S. Department of State has cultivated mutual understanding between the people of the
United States and the people of other countries by fostering international exchanges. Over 170 countries participate
in these exchange programs that break down cultural barriers, address U.S. foreign policy priorities, and generate
synergistic opportunities around the globe.

An exciting new exchange model has emerged in Japan.

+ TOMODACHI Initiative:

On March 11, 2011, a magnitude 9.0 earthquake struck off Japan’s northeastern Tohoku coast. It triggered a devastating
tsunami that left nearly 19,000 people dead, destroyed coastal communities, and activated a nuclear crisis. The
emergency situation prompted a massive U.S. military emergency response called “Operation TOMODACHIL.” After the
immediate crisis had passed, the U.S. Embassy in Japan launched the TOMODACHI Initiative in coordination with the
U.S.-Japan Council. The Initiative is a public-private partnership that invests in the next generation of Japanese leaders by
fostering educational and cultural exchanges, and by facilitating leadership programs for youth impacted by the disaster.

+ How it works:

The TOMODACHI Initiative builds partnerships with businesses, organizations, communities, and individuals passionate
about fostering people-to-people exchanges for rising leaders under the age of 35. TOMODACH!I’s objectives are to increase
the number of U.S. and Japanese students studying in each other’s countries; promote cultural awareness and exposure
between the U.S. and Japan; support programs in academics, language, sports, and culture; and expand opportunities and
support for future leaders. Partners support this goal directly through financial, human, and in-kind resources.

+ Impact:

In just over two years, TOMODACHI has raised $30 million and has created deep linkages between the United States
and Japan.

In 2013, TOMODACHI enabled 1,038 young Japanese and Americans to engage in educational, cultural, or leadership-
focused exchange programs.

In 2013, TOMODACHI reached 10,481 young participants through events and exchange initiatives to connect the United "‘-‘
States and Japan.

* 56% of participants come from the crisis-affected Tohoku region.
e 42% are high school-aged; 30% are undergraduates; and 10% are young professionals.

Over 80 private sector partners, including many top U.S. and Japanese companies, have participated.

18 STATE OF GLOBAL PARTNERSHIPS REPORT



] “l had lost many, important things in the Great East Japan Earthquake, and | wanted to
Tu M [] not let it stop me but rather to go to America to gain what | had lost. TOMODACHI gave
me that chance to study abroad.”
DAC HI — Atsuko Arimoto, an exchange student from Okuma City, Fukushima prefecture in Baltimore, MD

ored by the




MANAGING NATURAL RESOURCGES SUSTAINABILITY

Growing populations, expanding economies, and climate change put natural resources, and the environment, under increasing
pressure. Environmental challenges cross borders and impact the health, safety and livelihoods of communities around the
world. Water-energy-food nexus issues underpin a few of the greatest development and diplomatic challenges of our time.
Water scarcity and global water security is quickly becoming a key development challenge and an issue requiring a whole-of-U.S.

solution. By adopting a partnership approach to these challenges we can leverage the expertise and resources needed to design
solutions to sustainability manage water resources.

+ U.S. Water Partnership (USWP):

U.S. expertise in water resources management is widely recognized around the world. Launched by the U.S. Department of State in 2012,

the USWP unites and mobilizes the best of U.S. expertise, resources, and ingenuity to address global water challenges, especially where
needs are greatest.

+ How it works:
The USWP has eight signature initiatives to streamline access to America’s water knowledge and resources.

« WASH Access improves water and sanitation for more than 100,000 people in sub-Saharan Africa.
Alliance for Global Water Adaptation designs decision support system tools to help policymakers adapt to climate change.
Asia Pacific Disaster Risk Reduction and Resilience Network explores collaboration on pilot programs in Vietnam and Indonesia.

e Great Rivers Partnership supports America’s Watershed Initiative basin report card.

Multiple Use Water Services facilitates a learning exchange in Tanzania to encourage integrated water service use in five
countries in sub-Saharan Africa.
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Sustainable Agriculture adopts center-pivot irrigation for smallholder farmers across sub-Saharan Africa. ¥
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Water Security develops a landscape review on civil society engagement. 1

§

U.S. Water Web Portal is a single entry point providing easy access to the “best of U.S.” information. [
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+ Impact: :
* The U.S. Water Partnership brings together 87 public and private sector partners. w

Over $650 million in resources have been contributed by partners including data and knowledge to program capital GLOBAL
investments.

Facilitates water, sanitation and hygiene projects in the Democratic Republic of Congo, Ethiopia, Madagascar,
Mozambique and Somaliland.

Brokered a partnership to support water, sanitation and hygiene in Cape Verde to benefit up to 20,000 low-income
households.

Secured funding for wastewater assessment of refugee camps in the West Bank.
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“Access to safe water is essential for our company and our world. The sustainability
of water resources is a top priority... We are honored to support the U.S. Water

Partnership while being a catalyst for sustainable water access solutions in Africa.”

— Bea Perez, Chief Sustainability Officer, The Coca-Cola Company




_ MAXIMIZING HUMAN POTENTIAL

Too often ideas with the greatest potential to make a sustainable, tangible impact on society and our environment go
overlooked. And yet these ideas and solutions, with a bit of guidance from experts and entrepreneurs, have the ability
to contribute to solving critical challenges in areas such as health, waste, energy, materials, and sustainable production.

+ LAUNCH:

LAUNCH aims to identify and support innovative work that is poised to contribute to a sustainable future and
accelerate solutions to meet urgent challenges facing our society. The partnership leverages linkages with government,
corporations, investment, sustainability and global development organizations to identify, source and accelerate

business and technological innovations that maximize human potential and transform problems into solutions and
opportunity.

+ How it works:

The U.S. Department of State, U.S. Agency for International Development and NASA have partnered with NIKE to form
LAUNCH. Part crowd-sourced intelligence, part technology mentorship, and part business accelerator, LAUNCH was
created in 2010 to seek out visionaries, whose world-class ideas, technologies, or programs show great promise for

making tangible impacts on some of our greatest sustainability challenges. Each year LAUNCH selects 10 innovators to
help bring to market solutions that address a major sustainability “challenge.”

+ Impact:

LAUNCH has successfully held five challenges on fabrics systems (the process around sourcing and manufacturing
fabrics), water, health, energy, and waste.

LAUNCH brings together some of the brightest minds in the public and private sectors at multi-day forums to discuss
and address critical sustainability challenges.

« LAUNCH provides hands-on mentoring for top innovators.
* To date, the partnership has accelerated a portfolio of 50 innovations.

The LAUNCH platform has been recognized as an innovation itself and is being replicated by other platforms in the
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“We recognize that to bring truly meaningful change, we need to focus on innovation

- at a system-wide level, not only on incremental changes. That is why through 2020
I_ }':'l. l__J P‘I L, H LAUNCH, we will identify and scale innovations that have the potential to transform
the system of materials and manufacturing.”

— Santiago Gowland, General Manager, Sustainable Business and Innovation, Nike

During LAUNCH Forumes, visionaries come together to discuss afg




PROMOTING & PROTECTING THE HUMAN RIGHTS OF LGBT PERSONS

Lesbian, gay, bisexual and transgender (LGBT) people face serious and acute human rights abuses globally. Around the
world, members of the LGBT community continue to face violence and persecution because of who they are and who

they love. In some countries the “crime” of being LGBT carries a penalty of death. In 78 countries, same-sex relations by
consenting adults are considered a crime.

+ Global Equality Fund:

In 2011, the U.S. Department of State launched the Global Equality Fund to protect and advance the human rights of
LGBT persons by supporting civil society organizations to protect human rights defenders, challenge discriminatory
legislation, undertake advocacy campaigns, and document human rights violations that target the LGBT community.

+ How it works:

The Global Equality Fund connects governments, the private sector and international organizations with a shared goal

to provide emergency assistance, skills and capacity through programs that provide technical assistance, and promote
tolerance and acceptance within communities.

+ Impact:

« Over $7.5 million was allocated to civil rights organizations in over 50 countries.

* More than 150 human rights defenders have been assisted.

The Fund works to increase skills and capacity of human rights organizations in sub-Saharan Africa to systematically
and safely report on violations targeting LGBT persons.

In 2013, the U.S. and Sweden jointly announced a $12 million commitment to the Fund over three years.

The Fund was named the 2014 nonprofit partner for Out Leadership—a group that enables leaders in financial services,
law and insurance to promote LGBT equality in business and networking practices.
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“We have a moral obligation to stand in pride with LGBT individuals and advocates.
We have a moral obligation to decry the marginalization and persecution of LGBT
persons. And we have a moral obligation to promote societies that are more just,

more fair, and tolerant.” — Secretary of State John Kerry, June 19, 2013

® and protect the human rights of LGBT persons globally.




SUPPORTING COMMUNITIES POST-DISASTER

Natural disasters, humanitarian disasters, and conflict can occur at any time. While the
Secretary’s Office of Global Partnerships continuously seeks ways to better prepare

and plan for disasters, public-private partnerships are one way in which we create rapid
response to disasters, and ensure that the good will of private sector partners is directed to
areas where there is the greatest need.

+ American Community CSR Forum:

In early 2013, the U.S. Embassy in Manila launched a new partnership with American
companies operating locally, and investing in corporate social responsibility (CSR). The
Embassy brought greater cohesion to its CSR activities by mapping them out. As part of
these activities, the Embassy developed a “Playbook for Disaster Relief.” This playbook
includes a set of principles detailing how the Embassy and the business community can
best communicate in a disaster scenario, with the Embassy providing the best information
it has on government relief efforts, and providing private sector companies with vital
information on what they can contribute during a disaster.

+ How it works:

The American Community CSR Forum is a partnership between the U.S. Embassy,
the American Chamber of Commerce, and American companies investing in CSR in
the Philippines. While the Forum has had a number of successes, its most important
accomplishment to date has been in the wake of a disaster.

+ Post-Disaster:

On November 8, 2013, Typhoon Haiyan—known as Yolanda in the Philippines—made landfall
in the central Philippines, bringing strong winds and heavy rains that resulted in flooding,
landslides, and widespread damage. The storm affected an estimated 9.7 million people
and damaged or destroyed an estimated 1.1 million homes across affected areas. The

U.S. Embassy in Manila was prepared to act. The Embassy immediately approached the
Philippines Government, the U.S. Agency for International Development, the U.S. military,
and international organizations with a list of resources companies had available to offer.

STATE OF GLOBAL PARTNERSHIPS REPORT

+ Impact:

)

Hosted three CSR Forums to date,
which engaged over 80 companies.

In the wake of Typhoon Haiyan, 44
companies contributed $170,000 in cash
for the disaster, millions more were
contributed at the headquarters level.

More than 100 tons of disaster relief
cargo was transported from the U.S.
to the Philippines.

50kva generator was donated to help
power Tacloban’s municipal water plant
in the immediate wake of the disaster.

61 water purifiers were donated to local
and international organizations

Thousands of tons of food and medical
supplies were delivered.

Companies are now investing in post-
disaster business development in the
affected regions.
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“Thanks again for your partnership and leadership during these dark hours. Count on

Coca-Cola and me personally to continue driving and influencing others to continue
this positive efforts to help so many Filipinos that lost everything.”
— Name withheld

L4
In the wake of T}'pﬁ lyand"nany prlvatnctor pa and civil society groups devoted their time and effort to support post-disaster relief. Source: Team Rubicon
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_ EMBASSY T0 WATCH

Our U.S. Department of State and U.S. Agency for International Development colleagues around the world never cease
to amaze with their ingenuity and creativity in building public-private partnerships that amplify the impact of traditional
diplomacy and development programming. The breadth and scope of partnerships being built around the world is
nothing short of amazing. But one Embassy stood out from the rest: the U.S. Embassy in Mexico.

Under the leadership of U.S. Ambassador Earl Anthony Wayne, Embassy Mexico engages in a wide range of
partnerships that deepen and strengthen the U.S.-Mexico relationship. These include partnerships that enhance regional
competitiveness, improve environmental sustainability, protect natural resources, promote youth leadership among

at-risk youth, develop indigenous leadership opportunities, advance science and technology education, and promote
cultural exchange through music and pop culture.

Given its tremendous successes in partnership building, the Secretary’s Office of Global Partnerships designated the
U.S. Embassy Mexico as an “Embassy to Watch.”

+ Some Partnership Successes:

Jévenes en Accidn: The U.S. Embassy is working with the Mexican government and private sector partners to

empower at-risk youth through leadership training, cultural exchange, and direct mentoring of community service
projects.

Mexico-U.S. Entrepreneurship and Innovation Council (MUSEIC): Launched in 2013, public and private sector

representatives from the U.S. and Mexico are working together to strengthen the North American innovative
entrepreneurship ecosystem.

Cleantech Challenge Mexico: Since 2010, the Challenge has promoted the development of the clean technology
industry in Mexico. Over 190 new firms have been created as a result of this partnership.

Green Hub: Partners are coming together to reduce greenhouse gas emissions for public wastewater treatment
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facilities in Baja California. '

Green Race: An annual race and festival in Monterrey, Mexico, attracting over 10,000 attendees, the event L J

MEXICO

demonstrates the shared commitment between the U.S. Embassy and local partners to promoting environmental
education and keeping Northeastern Mexico green.

Music Committee: Mexico City and Monterrey partner regularly with visiting musical performers such as Fall Out
Boy, Imagine Dragons, Aerosmith, Lionel Richie, Bon Jovi and Linkin Park, to provide young Mexicans the chance to

experience U.S. artists while connecting to social causes, including energy access for all, education, drug rehabilitation
and more.
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PARTNERS

We’d like to thank our partners for their commitment and dedication to promoting and strengthening diplomacy and
development outcomes through their affiliation with the Secretary’s Office of Global Partnerships:

3M

Accenture

ADM

African Development Bank

Agora Partnerships

Alcoa

American Airlines

American Chamber of Commerce in the Philippines
American Refugee Council
Americans Promoting Study Abroad
Amway

AT&T

B&L Group

Bank of China

Blackstone Group

Bloomberg LP

Boom Financial

BSH Bosch und Siemens Hausgerate GmbH
Calvert Foundation

Cargill, Incorporated

Caterpillar Inc.

Chevron Corporation

Chicago Public School System
Citigroup

CoderDojo

Committee of 100

Concordia Summit

STATE OF GLOBAL PARTNERSHIPS REPORT

Corning Inc.

Covington & Burling LLP

Crystal CG

Cummins

DC Center for Global Education and Leadership
Dell

Deloitte

DEMO

Digicel

Dow Chemical Company

Dow Corning

DuPont

E&J Gallo

Ecolab, Inc.

eXplorarium LIFE eV

FedEx Corporation

Ford Foundation

General Electric (GE)

Global Entrepreneurship Week
GlobalGiving

Goodyear Tire & Rubber Company
Google

Haier Group

Harman International Industries
Hasso Plattner Institute of Design at Stanford
Hello World Foundation
Hewlett-Packard Company (HP)



Hilton Worldwide

Honeywell

IBM

IDEO

infoDEV, World Bank Group
iNNpulsa Colombia

Intel Corporation

Inter-American Development Bank
International Lesbian, Gay, Bisexual, Trans and Intersex Association
IRobot

Johnson & Johnson

Keiner Foundation

Leuphana Universitat Liineburg
LISUM Berlin-Brandenburg
Lowe’s

Marriott

Mars, Inc.

MentorCloud

mGive

Microsoft Corporation

Morgan Stanley

Motorola Mobility Foundation
National Basketball Association (NBA)
NIKE, Inc.

Nokia

NYSE - New York Stock Exchange
OneWorldNow!

Osprey Foundation

Pacific World Corporation
Panasonic Corporation

PepsiCo

Pfizer

Praxair

Procter & Gamble

Qualcomm

Royal Dutch Shell Corporation
Scotiabank

Shell Foundation

Souktel

Team Rubicon

The Aspen Institute

The Boeing Company

The Coca-Cola Company

The Executive Centre

The HAND Foundation

The Public Forum Institute

The Rockefeller Foundation

The Starr Foundation

The Walt Disney Company
U.S.-Japan Council

UN Foundation

United Technologies Corp. / Otis
University of Kansas

University of Massachusetts Boston
University of Washington
Unreasonable Group

Visa Inc.

Wal-Mart Stores

Wanxiang America Corporation
Western Union

Wm. Wrigley Jr. Company
World Food Programme (WFP-USA)
World Lung Foundation

Yahoo!

Yum! Brands
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The Secretary’s Office of Global Partnerships www.state.gov/partnerships

partnerships@state.gov
Harry S Truman Building
US Department of State twitter.com/GPIAtState

2201 C Street NW | Suite 6817
Washington, DC 20520 www.facebook.com/GPIAtState
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